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Editor’s Notes
Welcome to our fourth issue of 2021, the 
ICTA newsletter, ”FARES”.  

Free of charge, feel free to print this 
Newsletter and place in your own binder. 
Please feel free to forward to all your 
Checker friends and share the fun. 

In this issue 37 pages of  great Checker 
content.  First up,  a brief write-up of a 
Checker event coming up in September.  A 
joint event, we’ll be partnering with the 
Bus Boys!

Also in the issue we present a number of 
pictures recently posted on the ICTA 
Facebook page.

We have a nice article about Checker 
friends getting together in early May in 
Toledo and Middlefield, Ohio.

As usual the Newsletter will present 
Checker history.  Two articles one 
about the Checker incentives program 
of the early sixties.  The second 
history article provides some 
background on the Checker Factory in 
Kalamazoo, Michigan.

As always, you’ll find a large inventory 
of Checkers for sale.  Please note that 
links are provided to the various web 
based classified advertisement.

On a sad note, longtime Checker 
friend and ICTA support Pete Talanca
passed away on June 26th.  The ICTA 
sends. We send our sincere 
condolences to the Talanca family.

Please enjoy issue: volume 7 issue 4. 

Editor: Joe Fay
Drivermatica8@yahoo.com
Owner 1949, 1950, 1952,  & 

1957  Checkers

Cover Photo: Steve Fiorenzo’s
Checker in Michigan  
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Mark your calendars! The Midwest Bus Museum Kick Off 
Party: September 17th, 18th & 19th. Richmond, Illinois.
After much debate and consideration concerning the 
pandemic, we have made the decision to move forward with 
the meet and with special restrictions rules, we feel we can 
have the meet.

According to the organizer Emerson Zentz, beyond the meet up 
for buses, the plans also also include the invitation of Checker 
taxicabs! A traditional meet up an show, the plans include a 
photo shoot and trip to the Illinois Railway Museum.

Bus and Taxicab Meetup Sept 2021!

The Midwest Bus Museum was incorporated in 
January of 2020 with the purpose of preserving 
bus transportation history with an emphasis on 
North American school buses.

It seems very apparent that the old car hobby is in 
the midst of change. Attend any vintage car or 
truck event and its clear that the demographics of 
those attending are shifting to an older crowd. 
The hobby is clearly in decline, but there are 
solutions to enhance the old car and bus 
experience.

We’ve seen some other recent developments in 
the hobby that indicate that groups and clubs are 
shifting. As the groups get smaller, we can see 
like-minded individuals forming new alliances, 
case in point, the Tucker Club and the AACA. The 
two organization merged in 2017, to consolidate 
membership and unite.
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The Checker fan base has shrunk over the years, 
getting more than ten Checkers to an event is a 
challenge. Kalamazoo will always generate more cars 
given the strong local bond, that said, getting more 
than twenty cars has been a challenge for Kazoo for 
over ten years.

So where is the Checker hobby going? Perhaps Checker 
fans will start to migrate to the mass transit hobby. 
Checker A11 taxicabs are very much like mini buses. 
The standard Checker Taxicab model, like a bus will 
have rubber or linoleum floors, heavy duty grade bus 
upholstery and even chrome grab rails. Checker 
introduced the Aerobus in the 60’s. Checker even 
produced a full size transit bus in the early 50’s. Maybe 
we share some common bounds with bus fans?

ICTA member Emerson Zentz also is the proud owner 
of a GMC “New Look” bus as well as a west coast built 
Crown and Gillig bus. Emerson showed up to an ICTA 
event in his Crown bus, so it’s pretty clear there is 
some synergy between Checker and Bus fans.

Current plans: Friday night, get together and in Woodstock, 
Illinois for dinner.  Saturday we will spend the day at the 
Illinois Rail Museum  (photo above take at the museum at 
our 2017 event).  The museum has confirmed that the group 
will have a private showing of the museum.  After the day 
events, the bus and taxi crew will meet again for dinner in 
Woodstock.  After dinner, the crew will engage in night photo 
shoot staging the buses and taxicabs. Sunday morning brunch 
will cap off the three day event.  More detail to follow.



Link to the Midwest Bus 
Museum Facebook Page

https://www.facebook.com
/midwestbusmuseum/event
s

Also please consider 
supporting and become a 
member of the Bus Museum.

Home | Midwest Bus 
Museum (square.site)
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https://www.facebook.com/midwestbusmuseum/events
https://midwestbusmuseum.square.site/




Photos from the 2017 Illinois Rail Museum 
Event
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Link to 2017 show video (6) Internet Checker Taxicab Archive 2018 
Rockford, IL Event - YouTube

https://www.youtube.com/watch?v=eYMZ5DJzswc
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ICTA Members Photos

David KniffenScott Garnett



Chris Monier Laddie Vitek
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Checker 
Friends Meet 
Up, May 2021

It all kinda happened sporadically, but it’s a 
great case for demonstrating how true Checker 
friends help each other and generally speaking 
have “Checker Fun”. On one single day on May 
3rd, eleven Checker friends met up in Ohio for a 
series of Checker activities.  

Illinois based Laddie Vitek, picked up a former 
Checker Chicago Yellow cab purchased from 
Ben Merkel. This is an important transaction as 
Laddie plans on bringing the Checker currently 
in Cleveland Yellow Cab livery back to its 
original Chicago Yellow Cab livery. This writer is 
not aware of any restored Checker that 
properly reflects one of CMC’s flagship fleet.

10Emerson Zentz & a Junker
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Laddie partnered up with Emerson Zentz and Al Schultz to 
pickup up the former Chicago cab. Upon hearing about 
the scheduled activities, this writer and Pete Talanca got in 
on the action. We met up with the Wisconsin/Illinois crew 
at Ben Merkel’s place to see the scheduled pickup and 
have a group dinner.

Laddie Vitech’s recent acquisition

Any Checker fan who has not been to Ben Merkel’s 
place, will be astonished to see Ben’s Checker and 
parts collection. Ben’s fleet is now down to five 
restored Checkers and five parts cars, yet its still fun to 
climb all over the ancient city cabs. The crew spend 
hours climbing over parts and even took a shot at
starting an engine in one of the junkers. The engine 
did turn and is slated for installation into Pete 
Talanca’s Norfolk Checker cab.

For this writer, there was additional Checker fun 
earlier in the day. On very short notice, AJ Voiles and 
Stephen Fiorenzo scheduled a parts exchange in 
Toledo, Ohio. AJ pulled in with a complete front-end 
assembly for Steve. The front end came out of a 
Checker parts car salvaged about five years ago. The 
best part of the front end was that being a late model 
Checker, it also included a very nice disc brake set up.

AJ also brought along some doors salvaged from one 
of the rusted hulks recently sold by the now extinct
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Clearwater, Florida Checker Cab operation. While in Toledo, 
AJ picked up a complete Checker A11 partition, purchased 
from Dan Smith, the partition was stored at this writer’s 
place.

Given there are no Checker suppliers operating as a going 
concerns in 2021, the fun of the May activity demonstrates 
the future of sourcing Checker parts. Bottom line, a small 
network of Checker fans will have to ban together and help 
each other out. The key word here is “friends”, there is no 
more time for opportunists expecting to get rich on 
Checkers. There is no point in trying to be the Checker “King 
of the Hill” as demonstrated by some other Checker 
clubs. Its now time for real friends to help each other out a 
think of creative ways to network.

To see some of the fun, check out the Youtube video on the 
link

(1) Checker Fun May 2021 - YouTube

Stephen and AJ positioning the Checker frame

https://www.youtube.com/watch?v=BOLIweMryM4
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Joe Fay, Stephen Fiorenzo and AJ Voiles Ben Merkel, Pete Talanca, Emerson Zentz, Laddie Viteck
and Al Schultz 



Most Checker Cab fans are familiar with the story of the early days of Checker production in 
Kalamazoo. Morris Markin combined his Lomberg Auto Body business in Joliet with the Chicago based 
Commonwealth Automobile Company. Leveraging economies of scale, the two companies were 
transformed into one single operation and moved to Kalamazoo, Michigan in 1923.
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Checker’s Albert Kahn Designed Plant



Perhaps the most important part of the history of Checker was the 
ability of Markin to acquire both: The Handley-Knight auto assembly 
plant and the Dort Automobile body assembly plant. The two 
operating plants were located on Pitcher Street in the indstrial district.

By 1928 Checker was truly a transformed company. The introduction of 
the 1928 Model K was the first clean sheet Checker Cab. All previous 
cabs, the Model C, H, F and G were all based on the original 
Commonwealth Mogul design.

There were major changes at Checker in 1928 with a truly new model, 
the Model K. An advanced, modern design for its day, it was now a 
purpose-built taxi with luxurious town car styling cues. The body was 
integrated in its design bumper to bumper.

Consistent with previous Checkers, the Model K utilized a 127-inch 
wheelbase and the Buda six-cylinder was now the only engine 
available. Upon its introduction in October, taxicab operators fell in love 
with the car and orders came piling into Kalamazoo. By month’s end 
there were over 4,800 orders. By January 1929, 950 units had been 
produced and sold. At the end of January, over 8,000 Checkers were 
chasing fares

15



16

in New York City, a city with a total population of 21,000 cabs. 
This made Checker one of the two dominant taxicab builders in 
the US, the other being Yellow Cab Manufacturing.

Checker was clearly in a period of expansion and a new plant 
was required to progress with Markin’s expansion 
strategy. Despite the depression of 1929, Markin was clearly w 
still intent with moving and growing the company 
forward. Markin would execute a new program starting in 1929 
to build the new factory body plant . The man picked to design 
the building was Albert Kahn of Albert Kohn Associates.

Albert Kahn was the foremost American industrial architects of 
his day. He is sometimes called the “architect of Detroit”, 
designing such major industrial works as the Ford Rouge 
plant, the largest in the world when built; as well as 
skyscrapers and office buildings in Detroit, and mansions in the 
outlying Detroit suburbs. He built a practice with hundreds of 
architects; in 1937 his firm designed 19 percent of all architect-
designed factories in the U.S

In 1895, Kahn founded the architectural firm Albert 
Kohn Associates Together with his younger brother 
Julius Kahn, he developed modern construction 
techniques: reinforced concrete replaced wood in 
factory walls, roofs, and supports. Kahn’s brother 
Julius also developed numerous improvements to 
reinforced concrete.



This material gave better fire protection and allowed 
large volumes of unobstructed space. Kahn first 
deployed the innovative design in 1903, when the 
Packard Motors plant was built. It still stands today/

The success of the Packard plant attracted the 
interest of automobile industrialist Henry Ford in 
Kahn’s designs. Kahn designed Ford’s Highland Park 
plan, begun in 1909, where Ford consolidated 
production of the Model T production and perfected 
the assembly line.

In 1917 Kahn designed the massive, half-mile-
long Rouge Complex in Dearborn. The Rouge was 
developed as the largest manufacturing complex in 
the United States and, in its time, in the world. Its 
workforce peaked at 120,000 workers.

Kahn designed the 28-story Art Deco, Fisher 
Building in Detroit, now a designated landmark and 
considered one of the most beautiful elements of the 
Detroit skyline. In 1928, the Fisher building was 
honored by many professional architecture 
societies as the year’s most beautiful commercial 
structure. Between 1917 and 1929, Kahn designed 
the headquarters for all three major daily newspapers 
in Detroit.
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Check out the video taken back in 2009

Checker Motors Corp. The Remains – YouTube

https://www.youtube.com/watch?v=-npQzb1uWHU


18

In late 1929, Kahn would start construction of Checker Cab 
Manufacturing’s largest and most modern plant. Built behind 
the earlier Dort plant and the human resources office, it was a 
multi-story building, sort of a scaled down version of the 
Packard plant.

The Checker body plant would be completed in 1931, just 
ahead of the Checker Cab corporate melt down of 1932. The 
plant was consisted with all previous Kahn factories, it was just 
bult on a smaller scale. Unlike the massive plants Kahn built for 
Ford and Packard, it had a capacity of about 10.000 cars a 
year. A two-story operation, the plant had an extensive 
conveyor system, stamping sections and a body drop.
This plant would serve as Checker’s main point operation for 
almost the next 80 years. The plant was featured prominently 
in all Checker promotional material. Used till the end of 
operations in 2009, the plant would be shuttered at the end of 
bankruptcy in January 2010.

Unfortunately, the plant no longer viable for manufacturing the 
plant was raised between 2015 & 2016.

1928 Checker Model K Launched a New Era for Checker

80 years after construction, still standing circa 2009
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Again, from the Checker Motors public relations depart we find an interesting article about Checker 
Motors sales incentive programs from the early 1960’s. Checker clearly was experimenting and the PR 
department was more than happy to collaborate with Premium Practice Magazine. Published in October 
of 1965, this was published when David Markin was the VP in charge of Sales and Marketing. The 
executive interviews in article do not identify the quoted executive but it’s probably safe to assume that 
it’s indeed David Markin.

Building a Dealer 
Sales Forces
Premium Promotion 
Magazine, October 
1965
How can a small 
producer find the 
successful sales 
promotional too to 
establish itself in a well 
established highly 
competitive multimillion 
dollar market? This is 
the problem that faced 
Checker Motors Corp. 
Kalamazoo when it 
decided to move 
seriously into the 
consumer market after 
years of producing 
exclusively for the 
taxicab field.
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The automotive industry is perhaps the most promotion 
minded business in our economy, certainly in relation to dollar 
volume and the relative frequency of individual 
purchases. This includes, for the big companies, both sales 
incentive programs of the most elaborate sort and extensive 
consumer programs contests traffic-builders goodwill gifts in 
fact just about every type of incentive conceivable.

The story of the better known producers has been told in these 
pages in great detail from time to time, as in the last October 
issue. This is the story of incentives use by the only small 
automotive passenger car producer still operating in the 
country with any significant standard car production.

Incentives have frankly not yet played an important part in 
Checker merchandising. This can be attributed in considerable 
measure to the obvious problems that a small company seeking 
to capture its share of the great automotive market must face.

A very few programs have been tried and a first experimental 
venture into consumer slanted traffic building has just recently 
been initiated on a limited scale. results are not numerically
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impressive compared to reports from the great car companies 
but these early steps indicate a company spirit ready to work 
with such programs on a suitable cases as conditions may 
permit.

The very newness of Checker sales force, which is still in 
process of building, has been a principal reason for directing 
incentive efforts toward the sales organization itself rather than 
towards the consumer, and at the same time accounts for the 
somewhat limited efforts to date. Some consideration of 
Checker’s small competitive productions suggest that the great 
programs found at all the other companies can not feasible be 
undertaken.
Checker’s production of passenger cars represent only a small 
fraction of 1% of the American output. But this figure in turn is 
hardly fair to the company itself, since 60% of its total 
production goes directly to the taxicab business.

The company attitude appears receptive to having contests and 
other incentives programs, as confirmed by what has actually 
been done to date, on however limited a case. As a company 
executive put it, “We feel a certain pressure to do these things

because this is what the other companies do, and 
we have to play the game too. Even though we 
are small, we still have to have a complete range 
of merchandising activities. “ This includes for 
instance a staff of service managers and road 
managers- and the seasoning applies to the use 
of sales incentives and other programs.
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This is an interesting recognition by a company seeking to steadily 
increase its returns in a competitive market, that the space and 
format of promotion may be directed to a considerable extent by 
what the industry leaders do. It is not just a case of trying to 
keep up with the Jones but of providing in due measure all the 
aspects and paraphernalia of merchandising which the public 
expects.

Another important factor is the nature of the dealerships which 
have been set up to handle this new car line. Almost all, except 
for about eight factor-operated stores in major cities, are dual 
dealerships- that is , they also handle other car lines.
Usually of course Checker volume will tend to constitute only a 
small fraction of such a dealer’s total sales volume, an the
attention of his staff and his selling efforts might naturally tend to 
gravitate toward the other cars that make up the real volume, 
this is one of the things that Checker has to battle with.

The dual dealership, of course is a rather unfamiliar concept in 
American automotive merchandizing. Generally, this is a 
franchise type operation like gas stations or many food outlets, 
and there tends to be an understanding that the dealer will not 
handle competitive products.

Some developments in legislative and regulatory 
fields suggest that a n important change in these 
respect in the automotive field itself may be 
vigorously sought, through it may not of course be 
achieved.

With this background it is easy to understand why 
Checker values the deal relations impact of such 
promotions, considering this in fact as an aspect of 
its valued public relations. “The retail salesmen



in the different dealerships who 
sometimes are in the habit of closing a 
number of sales in every period, are 
naturally not too keen on trying to sell 
something that they know they will only 
sell a few of.” The spokesman says. But 
such programs or contests “make the 
salesman happy, because the aware 
comes directly to him”.

Checker’s promotion program is different 
from that of the majors in another 
important respect – its program are not 
synchronized in the same way to annual 
and hence seasonal factors, changes and 
improvements are made constantly, but 
one year’s model does not become 
outdated at a certain time each years. This 
makes for stability in use – and a certainly 
much less frequents trade ins than with the 
other car makers.

In fact Checker frankly feels that its 
experience in nearly 5 years has been 
insufficient to determine how long Checker 
customers keep their cars., and what the 
extent of brand loyalty actually is.
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Checker differs in another important aspect it is and is advertised as a 
big car in the sense that it is roomy inside in contrast to the low height 
of interiors of other dimensions of most America n cars. These factors, 
plus an emphasis on quality of workmanship, gasoline economy, and 
similar points, give it an appeal to a special type of customer.

“First of all, we urge the dealers to make money we don’t stress giving a 
car away. We are not competing directly with say Ford-Chevrolet-
Plymouth. Many times there are premiums offered to, for instance, a 
salesman who will sell a new Ford to a Plymouth owner.

“We don’t find the same number of customers shuffling back and 
forth. There are only a limited number of people who are going to buy, 
a contest only spurs the salesman on to get them to buy quicker. We 
don’t necessarily sell more cars over a long period of time.”

Checker has used a series of three sales incentives contests. There is no 
set schedule of timing: they see, to be undertaken when management 
judges that such stimulation can be applied to achieve some useful 
results in boosting seals and dealer loyalty. It must be remembered 
that the company still in the stage of building its dealer organization 
and doubtless ultimately have many more dealerships than at present.

Morris and David Markin

The first program was considered the most 
successful from the standpoint of qualifying 
sales upon which awards were paid. The 
benefits accrued directly to the retail salesman. 
They were not accumulated for the 
dealership. On this connection it should be 
noted that in half or more of the dealerships, 
the sales team were also owners or partners in 
the company. A large proportion of such car 
sales agencies are actually small businesses run 
by just two or three men, who all do the selling.
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The second program accumulated points for each 
salesman, based on a merchandise prize catalog 
administered by an established premium service 
company. Merchandised values were budgeted at about 
$25.00 per car, somewhat reduced from the first event.

All the contests were announced by letters from the 
central sales office, accompanied by report forms to 
control the operations. In the case of the merchandise 
prize contest, the supporting promotional material and 
forms were provided by the service organization.

The merchandise award contest drew one of the relatively 
rare negative reactions to this type of contest, and the 
executive’s comments are worth careful review. “this 
program was too hard to administrate, and too 
complicated at the dealer, rather than the company 
level. Most dealers, like most people, are not interested in 
red tape, or paperwork.

“Further it is hard to get our people into the habit of 
saving. They will save a couple of books of trading stamps, 
for instance, and then rush down to redeem them.”

“Ours is not a volume items. To the Big Three of the 
auto industry a jump of 1% in the auto market means a 
fantastic figure. They can make this sometimes by 
buying an incentive program – note it is not feasible 
with a product having a relatively stable market.

“I think these contests have increase our sales in a 
quota period slightly. They have been partially 
successful from the standpoint if increased sales. “They 
have been very successful from the standpoint of dealer
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relations and goodwill. Here they are invaluable. The 
evidence is that we are continuing and have another 
program in the works now.

Currently a limited departure from past practice is 
being made in the form of an offer of a travelers alarm 
clock to people who come into the dealership to test 
drive a Checker. This is traffic builder with a specific 
persona participation pet. It is considered very 
important in competitive car selling to get the prospect

actually back of the wheel of the car and out on the road. It is of 
course similar to the types of programs offered by most popular 
prices cars in some form and at some level.

Presented In Test Area

This program was presented in a selected test market area, 
Chicago, though the regional sales office, and embraced all 
Checker dealers in the Chicago area. The announcement was 
made solely through direct mail, to known owners of a specific 
make of car. Returns have not been sufficiently realized and 
analyzed yet to provide conclusive results.

Checker feels that “rewards should be prompt and meaningful 
to be effective”. Since the company is still in the active 
processing of building its sales organization, its incentive effort 
shave logically concentrated on its internal incentive offers 
rather than anything slanted to the consumer. The new Chicago 
project indicates that I may soon add this further dimension of 
promotional impact.

“You can’t merchandise something as complicated as an 
automobile from a gas station,” the Checker executive
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comments “You need a 
dealer organization, and 
this is part of the reason 
our incentive programs 
is aimed directly at the 
dealer organization.

“Under the right 
circumstances- with the 
right product –
incentives are great. We 
are not entirely 
convinced how they will 
work for us, because of 
our special 
circumstances”.
In time the firm may 
convince itself of the 
value of incentives 
within the framework of 
its own operations.



1982 Checker, model A-11, never used commercially, 

39,823 miles, V-6 engine. Originally used natural gas, 

converted to gas, but still has natural gas equipment to 

convert back. Interior in excellent condition. If you have 

any questions here is a link to the Facebook Advertisement

Marketplace - 1982 Checker sedan | Facebook

For sale as a package two Checker Cabs. Build yourself an 
iconic replica or a custom street machine. The choice is 
yours. Built in Kalamazoo Michigan. The cars feature 
massive interior space, tall roof, large boot, flat seats, 
impact absorbing bumpers a legendary frame with a flat 
floor. also includes over 3 containers of parts plus 
original seating and panels. phone or message for more 
pictures or questions inspections welcome
Brisbane, Australia 
Link to Facebook advertisement

(3) Facebook

https://www.facebook.com/marketplace/item/324168265690958/?ref=search&referral_code=marketplace_search&referral_story_type=post&tracking=browse_serp%3A018b3ede-3b68-4027-bbc7-c854227b8e32
https://www.facebook.com/commerce/listing/801145603873013/?ref=share_attachment
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1966 Checker Marathon V/8 Auto p.s. finish or parts car
Make offer, Reno, NV

Call Michael 775-247-5701

1978 Checker Cab , motor out, finish or parts car. 
Make offer, Reno, NV

Call Michael 775-247-5701
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Checker marathon taxi with 3.8 V-6 and TH350 automatic. 
New paint, new battery and alternator, new carpet, and lots 
more. This car runs drives stops nice. Not perfect but a very 
nice Sunday driver or to take out to the local car show. This is 
a super popular car with thumbs up and waves from tons and 
tons of people when we go out. Hard to find these nowadays.
It is 40 years old and has some things it needs. Some things 
that could use some attention-carb, neutral switch, and the 
trim at the side windows.
This thing looks great, and ya gotta love the attention! Clear 
title in my name.
I don’t need help selling it.
I will not respond to ridiculous offers.
I will work with your transport company but that is on your 
end.
I can send more pictures and info as you need.
Enjoy the summer with this unique car and be ready to talk to 
everyone about it!
Link to Craig’s List contact information
Checker marathon – cars & trucks – by owner – vehicle 
automotive sale (craigslist.org)

https://seattle.craigslist.org/sno/cto/d/monroe-checker-marathon/7334877668.html
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1971 Checker Marathon – Barn Finds

This Checker Marathon has a great 

presence and stout mechanicals. This 

particular Checker has been in a 

Hollywood movie and the previous 

owner’s daughter ran away from home 

and camped out in it for a week. The car is 

a total restoration project and the engine 

won’t turn. I believe the engine is still good 

and a top-end refurbish will bring it back to 

running condition. The car rolls just fine 

and will make the new owner proud when 

it fires up and hits Main Street for the first 

time. The frame and underbody are just 

fine. There are spots of rust in the body 

and on the hood. There is no rot on the 

car. I have a clean California title in my 

name. These cars look real tough in 

person, intimidating even. They are fun 

cars you don’t see that often with a 

cavernous passenger area that could haul 

a band or a bicycle team or even a small 

motorbike. Thanks for looking!

Link to Barnfinds advertisement

https://barnfinds.com/classifieds/1971-checker-marathon/
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One owner, original 1979 title, one of a 

kind will be very valuable in the near 

future, drives unbelievable and cold air! 

Link to the Facebook Marketplace Ad 

(1) Marketplace - 1979 Checker Marathon 
Limo | Facebook

Lucky 77 Checker Marathon 305 v8. Low miles. Runs n 

drives perfect Needs body n paint work. Ton of new parts 

cash price is obo open too partial or full trades 

determined by your offer....schedule a test drive or just 

shoot an offer today could be your lucky day.

Link to Facebook
Marketplace - Lucky 77 checker marathon trades??? 305 v8. 
Low miles. Runs n drives perfect. | Facebook

https://www.facebook.com/marketplace/item/396557414800640/?ref=search&referral_code=marketplace_search&referral_story_type=post&tracking=browse_serp%3A2765d639-0445-43f0-8459-6f2eab906e0f
https://www.facebook.com/marketplace/item/294454345681706/?ref=search&referral_code=marketplace_search&referral_story_type=post&tracking=browse_serp%3Aca278fa2-313d-4459-a617-a95d780efc38
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(20+) Marketplace - 1979 Checker Mararhon | Facebook

1979 Checker Mararhon $5,000

1979 Checker Marathon solid car runs needs brake work. 

Nice interior. Surface rust Will need to be towed. Has a 350 

Chevy turbo 400 transmission yard drives 

https://www.facebook.com/marketplace/item/327821505395627/?ref=search&referral_code=marketplace_search&referral_story_type=post&tracking=browse_serp%3A9a8e6993-40bf-455f-9c81-123e5940a73a
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1965 Checker marathon Checker · Wagon · Driven 92,000 
miles
Link to Facebook Marketplace
(20+) Facebook

(20+) Marketplace - 1975 MG Midget | Facebook

1978 Checker Marathon 

https://www.facebook.com/commerce/listing/218424249877086/?ref=share_attachment
https://www.facebook.com/marketplace/item/268339914931962?ref=search&referral_code=marketplace_search&referral_story_type=post&tracking=browse_serp%3A2af89284-72d4-42c7-bb73-a826c9e7fc44
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1972 Military / Checker Cab M-105 · Driven NaN

miles Nice enclosed, lockable Field kitchen mess 

trailer original.

Link to Facebook 

(1) Marketplace - 1972 Military / Checker Cab M-105 | 
Facebook

I have Checker Cab parts for sale. 9 pieces total. 2 front 

driver side fenders with inner fender, 1 rear drivers side 

fenders, 4 rear passenger side fender, 1 rear glass and 1 

grill. Some of the fenders are better than the others. 

Some may be used as parts to make yours better. Will 

take additional pictures if needed. $100 each piece or 

make offer on the whole package.  Link to Facebook

(2) Facebook

https://www.facebook.com/marketplace/item/755071061787556/?ref=search&referral_code=marketplace_search&referral_story_type=post&tracking=browse_serp%3Af1053d49-4b38-4fb0-92a3-d03f40f74a45
https://www.facebook.com/commerce/listing/950641455473805/?ref=share_attachment


1981 Checker Marathon Extended Wheelbase Sedan

The Checker Marathon was produced by Checker 
Motors Corporation in Kalamazoo, Michigan between 
1961 and 1982 and was offered for both personal use 
and as a taxi. You may remember the famous Checker 
Taxi from the streets of New York, Chicago, and even 
Boston. Known for their durability and capacity, 
Marathons drove the streets of New York and Chicago 
for over five decades. Production of Checkers ended in 
1982 when Checker Motors ceased automobile 
manufacturing.

This is a rare example of a well-running passenger 
Marathon. Features a very clean interior. Nicely done 
superior glossy black respray. Mechanically sound. 
Chevy V8 engine. Possibly the best example currently for 
sale in the country! Don’t miss out on your chance to 
own this great piece of motoring history.

All proceeds benefit the Larz Anderson Auto Museum.

Asking $18,000. OBO.

Price: $18,000 OBO

Contact

Anne Marie Goguen, Education Manager

Larz Anderson Auto Museum

617-522-6547 ext. 21
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You are looking at a very rare and hard to come by 1979 CMC Checker motor corporation, Marathon car. The car comes with a Factory 
original chevy 350 motor with 4 barrel carb. The car has automatic transmission. The car has a salvage title for minor fender bender 
accident. As you can see in the pictures, there was no major damage done to the car. The motor and transmission are in great condition. 
The car runs and drives and has 23k miles. Will come with custom 22″ rims. The body does need tlc as the paint job is not the greatest 
and has come surface rust that needs attention, but overall its a great car. The car is nice and has that classic 1950s style. Very big and 
roomy inside . If your looking for a rare classic car, then this is the car for you. Im looking for serious buyers with cash on hand. So

Call me (626) 409-3000



PARTS!  Door shell - 200 Door glass -
100 Windshield- 175 Roof - 500 Quarter 
panel - 500 Trunk lid - 250 Tail light 
assembly- 100 A arm - 150 Frame - 650 
Rear axle housing w/ gears - 300 Rear 
axle shaft - 150 Drum - 40 Rear glass -
150 Seat - 150 Steering column - 150 
Located in Cloverdale California 

Link to Facebook Marketplace

Marketplace - 1969 Checker Marathon 
parts | Facebook
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https://www.facebook.com/marketplace/item/5469030916503502/?ref=search&referral_code=marketplace_search&referral_story_type=post&tracking=browse_serp%3A0150ebac-3b6b-4236-97f2-0984fd1f7b66


End Photo

1957 Checker Model A8 Drivermatic

Special.  Former Yellow Cab of Oakland 

California company car.  Photo June 2021 
Toledo, Ohio


